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An Easy Call to Make 
Click to Call bridges the Internet and telephony channels, 
providing the ease of use and convenience that customers 
demand, as well as the access to personalized customer 
service that they crave. Not only is it a customer-centric 
solution that increases customer satisfaction and loyalty, 
it also provides direct benefits to companies, helping 
them achieve top-line growth and maximize the value and 
effectiveness of the online channel with minimal additional 
investment. Easy to implement and use, with a clear business 
case built on solid revenue-based benefits, Click to Call is an 
easy call to make. 

Kimpton Hotels Turns Online Lookers into 
Online Bookers with Click to Call*
The Kimpton Hotel & Restaurant Group operates hotel and 
restaurant properties in nearly 20 markets across North 
America. Kimpton strives to make the online reservation 
process easy, but found that some customers were leaving 
the website before completing the process. The company 
deployed Click to Call to give customers an opportunity to 
speak with an agent if they need help completing the process. 
In fact, post-implementation surveys of Kimpton customers 
showed that nearly 40 percent of those who used the Click 
to Call option did so because they had questions about 
their upcoming stay prohibiting them from booking online. 
Using Click to Call, Kimpton has seen an average increase in 
conversion rates of 5 to 10 percent over traditional contact 
methods, such as email and toll-free calls. 

a seamless experience when it comes to 
booking online. Click to Call has helped us 

to increase our conversion, create incremental 
revenue opportunities for our hotels 

and provide personal service to our guests.”

– Erica Penley, Director of Distribution,
Kimpton Hotel & Restaurant Group 

their own path that they are comfortable with. 
And for many customers, the phone is 

still the comfort zone.”

– Michael Morton  
Senior Manager of Interactive Communications, 

DaimlerChrysler 

DaimlerChrysler Makes Customers 
 Convert-able with Click to Call*

 Today, consumers typically visit automobile brand and 
dealer websites to research different vehicles and narrow 
their choices. The Detroit-based Chrysler Group division of 
DaimlerChrysler was challenged to increase the conversion 
rate of website visitors into actual buyers. The company 
deployed Click to Call on pages visited by consumers 
who are close to making a purchase. Customer calls are 
immediately routed to the most appropriate contact point 
in the company’s contact center and can be hot-linked to 
specific dealerships. The Chrysler Group found that twice as 
many Click to Call customers purchased vehicles compared 
to standard inbound callers, and 10% of all calls are now the 
result of Click to Call. 

About Software Innovations
We are a premier global provider of VoIP telephone services. 
Formed in 1994, we began by offering high-quality "pure 
white" VoIP termination into South America. While rapidly 
expanding to acquire additional communications licenses in
other Latin American countries, we quickly became a pioneer
in offering local, long distance and international calling for 
commercial and residential customers. Known for our quality 
of services, we and our global partners reach virtually every 
major telecommunications provider in the world. 

*Customers are using a competitive service; information used with permission


